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1. A common scenario regarding 

marketing and fundraising

2. The difference between branding 

and marketing

3. Branding overview - what it really is

4. Marketing overview - what it really is

5. Building your brand guide

6. Workshop time!

Agenda
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NOT



"1,000 songs in your pocket."

They

did  



a mind-blowing stat



















"Owning your voice and showing up with it through 
stories, visualization, and proof of how you bring value 

into someone’s life."

- T-Shank's Definition of Branding





"The tactics and strategies to get in front of people 
and have your voice heard."

- T-Shank's definition of marketing







Brand Intervention

















How we represent ourselves through 

visuals and copy (logos, design, words)

BRAND IDENTITY

What makes us 

unique. How we solve 

problems and have 

impact unlike anyone 

else.

DIFFERENTIATION

Who we are as people at the 

organization, how we tell the 

MISSION story and live out 

the values of our 

organization

PEOPLE / VOICE

Where we show up and 

interact with people across 

digital, phone call and in-

person events

CHANNELS

How we serve our 

customers, donors, 

volunteers, sponsors 

and partner with them 

to solve their problems

AUDIENCE EXPERIENCE

What we do and how we 

bring value. *Think 

impact*

PROGRAMS / 

SERVICES

YOU



AUTHENTICITY

Own your truth as an 
organization.

RELEVANCE
+

CLARITY

What matters to the peson 
on the other side of your 

brand.

STORY

Storytelling creates 
common ground between 

you and your audience.



Go here.







•

•

•



CONSISTEN

CY
Show up 

regularly

PLAY TO 
THE 
CHANNEL
Different channels 

have different 

"tones" of voice

CHANNEL 

MEETS 

HUMANS





PILLARS OF the BRAND STRATEGY 

PROCESS



BRAND 
ESSENCE

BRAND 
MESSAGING

BRAND 
VISUALS

•

•

•

•

•

•

•

•

•

•

•

•

•



What is your Brand Essence?







What is your Key Messaging?



Putting the values into clear 
language.....WHY IT MATTERS



"1,000 more hugs with mom."



"1,000 more music lessons for underserved kids."



"1,000 more meals get served."



"1,000 more elephants now roam safely."



•

•

•

•

•



•

•

•

•

•

BRAND STORY

Yes, there is a Santa Clause, and Yes, you need 
a positioning statement



What is look like?



Mood Boards



Creating your 
Nonprofit 
Brand 
Guidelines



Create your Primary and Secondary Logo



Choose your Brand Pallete



Choose Font for your Brand



Create your Brand Photography



Now’s my time to 
hear from you!

QUESTIONS?



Interactive Activity



Workshop Time
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